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Operations and R&D Marketing Human Resource Information and Finance and Economics | Organization and Strategy
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Fundamental: Fundamental: Foundamenta : TR Fun(!amental: B2
Operational Marketing Human Resource Fundamental: Financial Fundamental:
Management Management Management Information Management Organizational Behavior/
Management Business Policy/Business
Law
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A ? Business Feasibility Commun ity and 1 F = Applied Efficiency Employee Training and
Quality Control . . Technology Management
Analysis Innovation Management Development
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Applied Efficiency Community and Employee Training and T LA % £ i Introduction to Business
. Business Feasibility Analysis | Internaitonal Finance
Management Innovation Development Psychology
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‘ . Customer Relationship | Introduction to Business Customer Relationship ‘ ' .
Money and Banking Corporate Governance and | Leadership
Management Psychology Management .
Reporting
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Practice in Business FRAEs . REE BAER g pRALE . Introduction to Civil and
Consumer Behavior Leadership Cross-field and Management Money and Banking .
Management Business Laws
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Programming for Business | Cross-field and Organization Development Ct‘lou d Com 3&1{ 'La‘w Game Theory and Pricing Marke tin Strategic Plannin
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Introduction to ESG and . . . . . Essential Business English .
. Marketing Research Team Leadership Social Media Marketing . Innovation Management
Sustainable Development for Professional Managers
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Global SFtrate Marketing Strategic Organization evelopment | R Programming and Data Introduction to ESG and Game Theory and Pricing
gy Planning and Change Management | Analytics Sustainable Development Strategy
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. . Interpersonal Relationships| Programming for Business
Project Management Innovation Management L . Global Strategy Cloud Computing Law
and Communication Computing
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. . . . . . . . Essential Business English for
Managerial Statistics Social Media Marketing Digital Platform Design Corporate Finance .
Professronal Managers
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Business Intelligence Strategy | Financial Statements Team Leadership
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Analysis of Financial
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Sustainable Business

Applications Statements Enterprises
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Strategy Analysis and Cost and Manager1a1 Interpersonal Relationships
Management Accounting and Communication
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Business and Cybersecurity: Business Analysis and
Mindset and Risk Valuation

Management in the Digital Era

EEFL PAIRT & G
7B

fs i

Al Applications and Ethical Strategy Analysis and
Practices in Business Management
Management
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Organization evelopment and
Change Management
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Business and Cybersecurity:
Mindset and Risk Management
in the Digital Era
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Al Applications and Ethical
Practices in Business
Management
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