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Marketing
RALBPD  FHER
Fundamental: Marketing Management

P A3 2 A
Finance and Economics
A#AALBFP P MirE R
Fundamental: Financial Management

YBaFEIR
Operations and R&D
hALBAD  FEFE
Fundamental: Operational
Management

ERAREFR
Organization and Strategy
AALGPD C EERRE R
Fundamental: Business Policy and
Strategy

LA FRER
Human Resource
AALGHD 44 FTRER
Fundamental: Human Resource
Management

FTREpRFr
Information and Technology
AAELBHD  FRAR

Fundamental: Information Management

<
Methodology

S B L E-Toky
Customer Relationship
Management and Research

ey
Money, Banking and Financial
Market

PHELFR
Global Logistics Management

AASBE e F
New Product Development and
Management

BEVEEAY
Business Feasibility Study

WEEW G e g
Customer Relationship
Management and Research

LIE S ry
Qualitative and
Quantitative Studies

BET R
Business Feasibility Study

RS Y
Advanced Applied Efficiency
Management

LTI 4

Managerlal Statistics

AFWS AT
Strategic Approach to Industrial
Organization

AL LIRTE L
Community and Innovation
Management

BRI R AT B
Cross-field Innovation and
Management

Frmg
Qualitatire Research
Methods

B4R 5 A AT B L B & phe s b g EE Sl R G — A FEL L4 o
T 4 7
Cross-field Innovation and International Finance and Strategic Techonology ! ﬁ‘_ v ) . ,;;)ﬁv ) Strategic Approach to Industrial Business Research
X > Marketing Strategic Planning Motivation o
Management Foreign Investment Strategy Analysis Organization Methods
X - AT FEF T " R
AE B L RTE L . i ) . ZEFEE R 3B |3 g A 4 TR P I " 1 HcE
IR RIATR . Business Management Practice - i F ) WA FF 2 ST we C T RONE HE R A 5 g
Community and Innovation X International Business Telecommunications Industry Strategic Human Resource . X Quantitative Methods
of Listed Company at Stock ) ) Strategic Techonology Analysis
Management Market Management Policy and Regulation Management for Management
A SREE R e - . . B A EE 42 e _ .
ATA GRS B R Ry8 prim Fangs g LABBATERE IR e
New Product Development and . Telecommunications Industry Policy .
Investment Technology Management Internet Law Leadership . Data Analysis Methods
Management and Regulation
s s Kug 4 4 FTham Kz A 4 FTiRE B )
R 2758 p VRS B3 AT T RO KL R gk 2§ s

Marketing Strategic Planning

Corporate Finance

Service Innovation

Strategic Human Resource

Strategic Human Resource

Internet Law

Econometrics

Management Development
. L EER .
W% 7 4 o T MFEEREZ g
. International Business .
International Marketing Knowledge Management Marketing Research
Management
B & i 14 LT s (SCR R 2 (IR

International Finance and Foreign
Investment Strategy

Strategic Human Resource
Development

Strategic Management of Value
Co-Creation

i

Technology Management

iR R 7 4
Consumer Behavior International Marketing
FHET o

Marketing Research Leadership

JRA% £ FT e

Service Innovation Knowledge Management
[ Al K

Strategic Management of Value
Co-Creation

rrhEEA

Global Logistics Management




